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Show Your True Colors
Color, when combined with
lighting, is one of the most
powerful elements of design. The
colors you use in your business
can have a profound effect on
both your employees and
customers/visitors. Color affects
us physiologically and
psychologically, so by carefully
selecting the colors used in your
selling environment, you can
make a positive impact on
customers' impressions of your
brand and on the overall selling
experience.
Every business should have a color palette. It generally starts with
the logo and branded marketing materials. These colors are tweaked
and sometimes expanded upon to create a color scheme for the
interior of the space. An interior should have a dominant color, one
or two accent colors and a compatible neutral color. Color
saturations (intensity or brightness of a color) should be kept similar
in a color palette as these pairings are more visually appealing,
unless you're working with complementary colors, which should vary
a bit to avoid creating an uncomfortable visual vibration. Generally,

light saturations — such as pastel colors — don't work well in a
business setting, as they tend to be perceived as weak and
ineffective.
A color's appearance changes based on what other colors it's paired
with, the material it's used on, the shape of the space it's used in and
the surrounding lighting. A recent article by Co. Design has the scoop
on how a hue changes in response to its environment.
The difference between warm lighting and cool lighting can be
dramatic when it comes to the way a color "reads" in a space.
Choose lamps with whiter light output (around 3500-4200 Kelvin
temp) and a CRI (Color Rendering Index) of 85 or more. Keep the
light level appropriate for the activities being conducted in the space.
The right color combinations are powerful tools. Properly used, they
can strengthen your brand, keep your target market engaged and
showcase product lines. The wrong colors or the wrong pairings or
intensities can turn off visitors and negatively affect employees'
moods/performance.
For more information on the impact of specific colors, check out our
latest blog.

Filling Vacant Windows!
We are excited to announce that
we are teaming up with the
Milwaukee BID to create stunning,
festive window displays to liven up
several of Milwaukee's vacant
storefronts this coming holiday
season under a new initiative
called WinowShopMKE. The
window displays, commissioned
by the BID and designed by
Retailworks, will feature products
sold by local online retailers
including The Mini Classy, a
national children's clothing brand,
Fyxation Bicycle, sellers of bikes and parts for urban cyclists, Wander
and Co., a retailer whose sales benefit social causes, and Linda
Marcus, a designer of handmade purses and clothing whose
proceeds support women who want to start their own business. The
project will also include a window display showcasing the BID and
their 2017 Milwaukee ornament.

A couple of the buildings chosen for the displays are the Germania
Building (southwest corner of Plankinton and Wells) and the Iron
Block Building (southeast corner of Wisconsin and Water, pictured
above). The kickoff will occur in tandem with the city's Holiday Lights
Festival, and will brighten up the streets of Milwaukee from
November 16 to the end of January. Passersby can enjoy the displays
and shop the local retailers' merchandise by going to the URL noted
on the windows. In partnership with the BID, we hope that the
WindowShopMKE project will bring attention to the featured local
online retailers, draw consumers to nearby businesses, and attract
tenants to the vacant storefronts.

Main Street Update
#VoteYourMainStreet
The National Trust for Historic
Preservation, American Express,
National Geographic and Main Street America are partnering to award $2
million in grants toward the historic preservation of Main Streets in need.
Grants will be awarded based on community votes — so visit
www.VoteYourMainStreet.org to vote now through October 31 to help your
favorite Main Street get recognized. This initiative has the power to improve
Main Streets by attracting visitors, driving development and commerce and
preserving their historic character.
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The following two art events are bringing attention to their communities and
drawing people together to enjoy a collective art experience.

Grand Art in Grand Rapids
In September and November, Grand Rapids, Michigan is hosting
ArtPrize, a 19-day art competition in which artists from around the
world display their art throughout the downtown area. Last year, the
event hosted over 1,400 works created by artists that were housed in
over 170 venues, including parks, museums, bars, hotels,
restaurants, laundromats and vacant storefronts. Artists from around
the world can compete in any medium for the opportunity to win one
of two $200,000 grand prizes, one awarded by the public and the
other by a jury of artists, critics and museum curators. Recognized as
the world's largest public art event, ArtPrize brings vibrancy to the

city and
community
and has
helped put
Grand
Rapids on
the map as
a must-visit
destination.
Click here
to read
more.
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www.instagram.com/artprize

Chalk one up to MOWA
Over the summer, the Museum of Wisconsin Art hosted Art and Chalk
Fest 2017, a free outdoor fine arts and crafts festival that united over
10,000 members of the Wisconsin community. People of all ages
gathered to decorate more than 250 parking lot squares with chalk.
Enjoy the beautiful chalk art created at the art festival — and feel
some summer nostalgia — in this great video by West Bend
Community TV.
Image source: West Bend Community TV

Display Tips
Fall Display Tips for Raking in Profit
To compliment the changing leaves outside, we recently changed the window
displays for our clients Kesslers Diamonds and Sauk City Pharmacy to get their
stores ready for fall. Here are four tips for making your window displays as
vibrant as the autumn foliage:

1. Use a colorful coat of paint to add intrigue to an ordinary object
that you usually wouldn't think of as "decorative" — like the rakes in
these displays.
2. Layer graphics and props to create dimension, as we did with the
vinyl and 3D leaves in the Kesslers display.
3. Hang a colorful printed backdrop, as shown in the Sauk City
windows, to add texture and offset the display from the rest of the
store.
4. Adorn the exterior of your window with brightly colored vinyl, like
the leaves in the Kesslers windows. It quickly catches attention from
a distance and isn't affected by glass or reflections, making it
consistently easy to see.
Click here to watch a time lapse video of our window display
installation at Kesslers.

Client Highlight
Kesslers and Pleasant Prairie Tie the
Knot
Kesslers Diamonds — Store #8

We're once again at the design table with Kesslers Diamonds,
planning out their eighth store. The new location will be in the
burgeoning business/retail community of Pleasant Prairie, WI, just off
Interstate 90/94 (main corridor between Milwaukee and Chicago).
We're really excited about this project because we get to help design
the building from the ground up. Kesslers is one to push the design
envelope with each new store, so you won't want to miss seeing
what cool elements were incorporated when they open in time for
the 2018 holidays. In addition to design services, we're helping with
the marketing of the new location throughout the construction
process. Stay tuned for some sneak peaks between now and next
fall!

Interesting International Design
Monkeying Around
We were impressed by the quirky design of White Monkey Pizza Lab
and Bar, an innovative pizzeria in Leipzig, Germany. The designers at
Ippolito Fleitz Group adorned the space with renaissance art collages,
references to popular Italian regions, such as red and earth tones
reminiscent of Tuscany, and, of course, monkeys. As if its design

wasn't engaging enough, White Monkey creates an entertaining
customer experience with an exposed food preparation station,
primate-themed cocktails and oversized scissors for slicing pizza.
See more of the design here.
Image source: www.interiordesign.net

Retailworks goes Back to School
We are thrilled to be working with an interior
design capstone class at the University of
Wisconsin-Madison this fall semester. We're
partnering with Roberto Rengel, a professor and
department chair of the School of Human
Ecology, to develop a fun and challenging class
project that provides an opportunity for his
students to design a retail environment. At the end of the semester,
our team will critique the students' work and provide feedback. We
are really looking forward to seeing how each student's project
develops over the course of the semester!
Image source: www.wikipedia.com

The coolest thing some of our team members did this month?
We enjoyed a wonderful trifecta of whiskey, chocolate and
tile hosted by Just a Wee Dram, Crossville Tile and RBC Tile

and Stone at TKWA Urban Lab.

